
B.Com 
(General) 

Semester VI 

 
Marketing 

 

Unit-I: Introduction: Concepts of Marketing: Product Concept – Selling Concept - Societal 

Marketing Concept – Marketing Mix - 4 P’s of Marketing – Marketing Environment. 

 

Unit-II: Consumer Markets and Buyer Behaviour: Buying Decision Process – Stages – Buying 

Behaviour – Market Segmentation – Selecting Segments – Advantages of Segmentation. 

 

Unit-III: Product Management: Product Life Cycle - New products, Product mix and Product line 

decisions - Design, Branding, Packaging and Labeling. 

 

Unit-IV: Pricing Decision: Factors influencing price determination, Pricing strategies: Skimming 

and Penetration pricing. 

 

Unit-V: Promotion and Distribution: Promotion Mix - Advertising - Publicity – Public relations - 

Personal selling and Direct marketing - Distribution Channels – Online marketing- Global 

marketing. 
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4. V.S. Ramaswamy S. Nama Kumari, Marketing Management – Planning, McMilla



Auditing 

 

Unit-I: Auditing: Meaning – Objectives – Importance of Auditing – Auditing as a Vigil 

Mechanism – Role of Auditor in checking corporate frauds. 

 

Unit-II: Types of Audit: Based on Ownership and time - Independent, Financial, Internal, Cost, 

Tax, Government, Secretarial audits. 

 

Unit-III: Planning of Audit: Steps to be taken at the commencement of a new audit - Audit 

programme - Audit note book - Internal check, internal audit and internal control. 

 

Unit-IV: Vouching and Investigation: Vouching of cash and trading transactions - Investigation, 

Auditing vs. Investigation 

 

Unit-V: Company Audit and Auditors Report: Auditor's Qualifications – Appointment and 

Reappointment – Rights, duties, liabilities and disqualifications - Audit report: Contents – 

Preparation - Relevant Provisions of Companies Act, 2013. 
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1. S.Vengadamani, “Practical Auditing”, Margham Publications, Chennai. 
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8. B.N. Tondan, “Practical Auditing”, S.Chand, New Delhi. 



                                       Management Accounting 

 

Unit–I: Management Accounting: Interface with Financial Accounting and Cost Accounting. 

 

Unit–II: Ratio Analysis: Classification, Importance and limitations - Analysis and interpretation of 

Accounting ratios - Liquidity, profitability, activity and solvency ratios (including problems). 

 

Unit–III: Fund Flow Statement: Concept of fund: Preparation of funds flow statement. Uses and 

limitations of funds flow analysis (including problems). 

 

Unit–IV: Cash Flow Statement: Concept of cash flow – Preparation of cash flow statement - Uses 

and limitations of cash flow analysis (including problems). 

 

Unit–V: Break-Even Analysis and Decision Making: Calculation of Break-even point - Uses and 

limitations - Margin of safety – Make/Buy Decision - (including Problems). 
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Cluster Electives: Banking & Financial Services                  

Financial Services 

 
Unit-I: Financial Services: Role of Financial Services - Banking and Non Banking Companies – 

Activities of Non Banking Finance Companies. 

 

Unit-II: Merchant Banking Services: Scope and importance of merchant banking services - 

Venture Capital - Securitization - Demat services. 

 

Unit-III: Leasing and Hire-Purchase: Types of Lease, Documentation and Legal aspects – 

Fixation of Rentals and Evaluation - Hire Purchasing- Securitization of debts - House Finance. 

 

Unit-IV: Credit Rating: Purpose – Types – Credit Rating Symbols – Agencies: CRISIL and CARE 

– Equity Assessment vs. Grading – Mutual funds. 

 

Unit-V: Other Financial Services: Factoring and Forfaeiting - Procedural and financial aspects - 

Installment System - Credit Cards - Central Depository Systems: NSDL, CSDL. 

 
 

References: 
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                                                  Marketing of Financial Services 

 
 

Unit-I: Difference between Goods and Services: Managing Service Counters – Integrated 

Service Management – Service Elements. 

 
Unit-II: Constructing Service Environment – Managing People for service Advantage – 

Service Quality and Productivity – Customer Loyalty. 

 
Unit-III: Pricing and Promotion Strategies: Pricing strategies – Promotion strategies – B2B 

Marketing – Marketing Planning and Control for services. 

 
Unit-IV: Distributing Services: Cost and Revenue Management – Approaches for providing 

services - Channels for Service provision – Designing and managing Service Processes. 

 
Unit-V: Retail Financial Services - Investment services – Insurance services - Credit Services - 

Institutional Financial Services. 
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